
 
 

NIVEA Pearl & Beauty - Buy & Win A 4D3N Trip for Two to Chongqing, China             
                                                                               
Campaign Terms & Conditions 

1.        Organiser 

The NIVEA Pearl & Beauty - Buy & Win A 4D3N Trip for Two to Chongqing, China Campaign 
("Campaign") is organised by Beiersdorf Malaysia Sdn. Bhd. (198101011078/ 77205-D) ("Organiser"). 

 
 

2.         Campaign Period 

2.1       The Campaign shall commence on 25 September 2026 and end on 31 October 2026, both dates 
inclusive ("Campaign Period"). 

 

2.2        Entries received before or after the Campaign Period will not be accepted. 

 

3.          Eligibility 

3.1 The Campaign is open to all Malaysian citizens and permanent residents residing in Malaysia who are 

eighteen (18) years of age or above at the time of participation. 

3.2 Employees of the Organiser, its advertising and promotion agencies, affiliates, distributors, participating 

retailers, and their immediate family members (spouse, children, parents and siblings) are not eligible 

to participate. 

 
4.     Participating Product 

4.1 Purchase a minimum of one (1) NIVEA / NIVEA MEN Deodorant participating product(s) (“Product”) 
(“Minimum Purchase”) in a single receipt (“Proof of Purchase”) at any retail supermarket/hypermarket 
(in-store Only) within the Campaign Period. The Participating Products (“Product”) are as follows:     

    
a. NIVEA Deodorant (any variant - sprays, roll-ons, and sticks) 

b. NIVEA MEN Deodorant (any variant- sprays, roll-ons, and sticks) 

 

5.        Entry Submission 

5.1      Participants may submit their entries through either: 

• the Official Campaign Microsite at http://win-a-trip-to-chongqing.nv-my.com 
• the Official Campaign WhatsApp channel at 013-6113001; or 
• the campaign link available in the respective KOL’s Instagram bio: 

1. Aedy Ashraf – http://win-a-trip-to-chongqing.nv-my.com/aedy-ashraf 
2. Miko Wong – http://win-a-trip-to-chongqing.nv-my.com/miko-wong 
3. Zi Xuen – http://win-a-trip-to-chongqing.nv-my.com/zi-xuen 
4. Ain Ramli – http://win-a-trip-to-chongqing.nv-my.com/ain-ramli 

 
5.2 Each submission must include the following information: 

• Full Name  
• MyKad Number  

http://win-a-trip-to-chongqing.nv-my.com/
http://win-a-trip-to-chongqing.nv-my.com/aedy-ashraf
http://win-a-trip-to-chongqing.nv-my.com/miko-wong
http://win-a-trip-to-chongqing.nv-my.com/zi-xuen
http://win-a-trip-to-chongqing.nv-my.com/ain-ramli


• Mobile Number (WhatsApp-Enabled Mobile Number)  
• Email Address  
• Answer to the Campaign Question 
• Select a KOL who will act as the Judge for the Entry. 
• A clear image of the original purchase receipt  

(with date, product(s), outlet name, Invoice or Receipt number) 
 

5.3 Entries containing incomplete, inaccurate or illegible information may be rejected at the Organiser's 
sole discretion. 

 
6.        Proof of Purchase 

6.1 Participants must retain the original purchase receipt throughout the Campaign and until the completion 
of the verification process. No alteration of receipt in any form; store name, items purchased, prices and 
transaction time.  
 

6.2 Handwritten receipts, purchase orders and delivery notes will not be accepted as valid Proof of Purchase, 
unless the handwritten receipt bears the official stamp of the issuing store or outlet. 
 

6.3 The Organiser reserves the right to request the original receipt and/or any additional supporting 
documents for verification purposes. 

 
6.4 Failure to provide the requested documents within the stipulated timeframe may result in 

disqualification. 
 

6.5 The Organiser reserves the right to automatically disqualify any Entrant whose submission is incomplete, 
illegible, damaged, late, unsupported by a valid Proof of Purchase, or contains a Proof of Purchase with 
any abnormality or irregularity, including but not limited to one that is altered, tampered with, incomplete, 
duplicated or suspected to be fraudulent. 

 

 
 

7. Multiple Entries & Entries Limitation 

7.1  Multiple entries are permitted throughout the Campaign Period. 

7.2 Each entry must be supported by a separate eligible purchase receipt. 

7.3 The same receipt may only be used for one (1) entry. 

7.4 Duplicate, altered, forged, photocopied, manipulated or fraudulent receipts shall be deemed invalid 
and may result in disqualification. 

 

8. Verification 
 

8.1 All entries are subject to verification by the Organiser. 
 
8.2 The verification process may include, but is not limited to: 

• participant identity verification;  
• purchase verification;  
• receipt authenticity verification; and  
• compliance with these Terms & Conditions.  

 
8.3 The Organiser reserves the right to reject or disqualify any entry that fails the verification process. 

 
8.4 Receipts issued for purchases made through e-commerce or online platforms will not be accepted as 

valid Proof of Purchase for this Campaign. 
 

 
9. Campaign Prize 

 



9.1 A total of four (4) Travel Holiday Package 4-Day, 3-Night trip for two (2) persons to Chongqing, China. 
The Travel Holiday Package is subject to the terms and conditions of WorldTravellers DMC Sdn Bhd, as 
per the link below: 
https://drive.google.com/drive/folders/11Ow6DzglYnARuFNtAHyBGVAlrw3YrC8a?usp=sharing 

 
9.2 A total of four (4) winners will be selected after the Campaign Period by the four (4) KOLs from the NIVEA 

Squad listed below. Each KOL will select one (1) winner from among the eligible Qualified Entries 
assigned to their respective campaign link: 
 

1. Aedy Ashraf – http://win-a-trip-to-chongqing.nv-my.com/aedy-ashraf  
2. Miko Wong – http://win-a-trip-to-chongqing.nv-my.com/miko-wong  
3. Zi Xuen – http://win-a-trip-to-chongqing.nv-my.com/zi-xuen  
4. Ain Ramli – http://win-a-trip-to-chongqing.nv-my.com/ain-ramli  

 
9.3 Prizes are strictly not transferable, assignable, exchangeable or redeemable by the Participant in any 

other form or manner other than that specified by the Organiser. 
 

 
 
10. Winner Selection 

 
10.1 Each Entry that meets or exceeds the Minimum Purchase and complies with the other terms and 

conditions of this Campaign will be recognised as a qualified entry (“Qualified Entry”). Serial numbers 
will be automatically allocated to each Qualified Entry received throughout the Campaign Period in 
sequential order. Only ONE (01) serial number will be allocated to each Qualified Entry, regardless of 
the amount or unit purchased. For example:  

 
a. For a single Proof of Purchase showing the purchase of TWO (2) Products, ONE (01) serial number 

will be allocated. 
 

b. For a single Proof of Purchase showing the purchase of   FIVE (5) Products, ONE (01) serial number 
will be allocated. 

 
10.2 A total of four (4) winners will be selected after the Campaign Period ends on 31 October 2026. Each 

Participant’s Qualified Entry will be assigned to the KOL selected by the Participant during submission. 
Each KOL shall randomly select one (1) winner from among all eligible Qualified Entries assigned to them 
and announce the selected winner on their respective platform. The Organiser’s decision shall be final 
and binding. 
 

10.3 All eligible Participants will be notified via the Official Campaign WhatsApp channel at 013-611 3001 of the date of 
the winner announcement by their respective KOL on Instagram, no later than 1 December 2026. 

 
10.4 The Organiser will verify the Proof of Purchase submitted by the shortlisted winner and may verify the 

authenticity and validity of the Proof of Purchase with the relevant retailer. The shortlisted winner will only 
be confirmed as a winner upon successful verification of the Proof of Purchase and fulfilment of all 
Campaign requirements. The Organiser will not be held liable in the event the shortlisted winner cannot 
be contacted for whatever reason. 

 
10.5 The Organiser will make up to three (3) contact attempts within forty-eight (48) hours from the first 

notification attempt using any or all of the following communication channels: 
• WhatsApp;  
• Telephone call; and/or  
• Email.  

 
10.6  It is the participant's responsibility to ensure that the contact details provided during submission are 

accurate, valid and contactable throughout the Campaign. 
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10.7   If a shortlisted winner: 
• cannot be contacted after three (3) contact attempts within forty-eight (48) hours;  
• fails to respond within the stipulated forty-eight (48) hour period;  
• fails to provide any information or supporting documents requested by the Organiser; or  
• fails the verification process,  

the shortlisted winner shall be deemed to have forfeited the Prize, and the Organiser reserves the right to 
disqualify the shortlisted winner and award the Prize to another eligible participant without further notice. 
A replacement winner will be randomly selected from the remaining eligible entries within the same KOL 
pool. 

 
11. Fraudulent Activities 

The Organiser reserves the right to immediately disqualify any participant found or reasonably 
suspected to have: 
• submitted false information;  
• used duplicate, altered or forged receipts;  
• manipulated the submission process;  
• engaged in fraudulent, dishonest or unlawful conduct; or  
• otherwise breached these Terms & Conditions.  

 
12. Personal Data Protection 

By participating in this Campaign, participants consent to the collection, processing and use of their 
personal data by the Organiser for purposes relating to the administration of this Campaign, including but 
not limited to participant verification, communication and fulfilment of the Prize, in accordance with the 
applicable personal data protection laws. 
 
The Organiser is part of Beiersdorf, which has a presence globally. Your personal data may be transferred 
to Beiersdorf companies outside of Malaysia. The Organiser will ensure that the country your data is 
transferred to has a similar or equivalent personal data protection laws in place, as set out in our Privacy 
Notice available at https://www.nivea.com.my/about-us/privacy- policy. You have the right to request for 
access to, request for a copy of, request to update or correct, your personal data held by us. All your 
written requests or queries should be addressed to: 

 
Consumer Affairs Officer 

Beiersdorf Malaysia Sdn. Bhd., 
T1-L12, Level 12, 

PJ33, Jalan Prof Khoo Kay Khim, 46200 
Petaling Jaya, Selangor. 
Tel: +603-79578177 

 
13. Organiser's Rights 

The Organiser reserves the right, at its sole discretion, to: 
• verify the eligibility of all participants;  
• reject incomplete or invalid submissions;  
• amend these Terms & Conditions;  
• substitute, modify, postpone or cancel any aspect of the Campaign or Prize fulfilment where 

necessary;  
• cancel or suspend the Campaign due to unforeseen circumstances beyond its reasonable control.  

 

14.  Limitation of Liability 

The Organiser shall not be liable for: 

• lost, late, incomplete or illegible submissions;  
• technical failures or system interruptions;  
• internet or telecommunications failures;  

https://www.nivea.com.my/about-us/privacy-policy
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• unauthorised access to submissions;  
• any loss, damage, mishap, injury, claim, accidents or disappointment arising from participation in 

the Campaign, redemption and/or utilisation of the prizes, except where such liability cannot be 
excluded under applicable law.  

 

15. General 

15.1 The Organiser's decisions relating to all aspects of the Campaign, including participant eligibility, 
verification and winner selection, shall be final, conclusive and binding. 
 

15.2 No correspondence, appeal or dispute relating to the Organiser's decisions will be entertained. 
 

15.3 The Organiser may use a Participant’s entry including without limitation, photos, drawings, text, and 
any other content or information submitted for purposes of the Campaign (“Materials”), and the 
Participant’s name, and/or preferences, for advertising, publicity and promotion of any goods or 
services of the Organiser, for an unlimited time throughout the world without compensation, and in any 
media. The Participant shall do all things necessary to give effect to this if requested by the Organiser. 

 
15.4 The Participants shall not be entitled to assign any of the rights or sub-contract any of the obligations 

herein. The Organiser shall be entitled to assign or sub-license the whole or any part of its rights 
hereunder to any third party as may be determined by the Organiser. 

 
15.5 Participation in this Campaign constitutes the participant's full and unconditional agreement to these 

Terms & Conditions. 
 

 
16. Privacy Notice 

By participating in this Campaign, participants acknowledge that they have read and understood the 
Organiser's Privacy Notice and consent to the processing of their personal data for the purposes of 
administering this Campaign. The Organiser’s Privacy Notice is available at 
https://www.nivea.com.my/about-us/privacy-policy.  
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